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Abstract

This paper examines the effect of user comments on customer arguments. In terms of purpose,
it is applied, and in terms of the nature of data collection, it is descriptive-correlational. The
statistical population of the study was all customers of the Ibolak store. The sample size was
373 people using the Morgan table, which was selected based on simple random sampling. In
this study, a standard questionnaire was used to measure the variables. The validity of the
questionnaire was examined and confirmed in the form of content validity, convergent validity,
and divergent validity, and the reliability of the questionnaire was also examined and confirmed
with Cronbach's alpha coefficient and composite reliability. The partial least squares method
was used to analyze the data using Smart PLS 4 software. The results showed that specific
opinions do not affect persuasiveness, but specific opinions have a positive and significant
effect on informativeness, acceptability, and usefulness. Also, comprehensive opinions
positively and significantly affect persuasiveness, informativeness, acceptability, and
usefulness. The conclusion of this study shows that proper management of user opinions and
improving brand image can lead to increased trust, shopping experience, and customer loyalty.
This research is a guide for online store managers to develop more effective marketing
strategies and increase customer satisfaction by intelligently managing user opinions.
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